
WUNDER

ASQRMKCPQª KGLB

WITH EVERY  CLICK.

READ YOUR



LOW EMPATHY

LOW RELEVANCE

LOW SPEED

THE PRICE OF PERSONALIZATION FAILURE?

$ 2.5 TRILLION



OLD

NEW

THE RIGHT PERSONALIZATION STRATEGY NOW.

MORE DATA, BETTER ALGORITHMS.

MANAGING DRIVERS OF BEHAVIOR

WHAT CUSTOMERS DO

WHAT CUSTOMERS MEAN

WHY CUSTOMERS BUY

PREDICTING BEHAVIORS



LIMBIC BRAIN

EMOTIONS

PREFERENCES

STYLES

ACTIVITIES

NEOCORTEX

11.000 BITS/SEC

80 BITS/SEC

PURCHASE INTENT

COMBINING NEURO SCIENCE AND COGNITIVE PSYCHOLOGY WITH NEW AI TECH

MANAGING WITH COGNITIVE AI



GIVING PRODUCTS A HUMAN-LEVEL PERSONALITY

HOW GOOD IS IT?

DOES IT SATISFY MY EMOTIONS?

ATTRIBUTES

FOR WHICH ACTIVITY?

DOES IT SUPPORT MY LIFESTYLE?
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IMPLICIT 

SENSING
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SENSING

CONTENT

PRODUCT PERSONALITIES
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ADVENTURE

TRADITION

E

REBELLION

PRIDE
FREDDOM

STATUS

PRECISION

FUN

FANTASY

INVIDUALISM

EXTRAVAGANCE

AUTONOMY
CURIOSITY

OPENNESS

VARIETY

SENSUALITY

SHELTER

FUNCTIONALITYCOMFORT

TRUST

SECURITY

LOYALTY

PARSIMONY

ORDER

POWER

QUALITY

ORDER

LOGIC

SPONTANEITY



¡ NCPDMPK BGPCAR ASQRMKCP-PRODUCT MATCHMAKING.

LIVEMIND PRODUCT GRAPH

PREFERENCES

STYLES

ACTIVITIES

EMOTIONS

MATCHMAKING



GOOD AI

AUTOMATED DECISION-MAKING

ALIGNED WITH HUMAN VALUES
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WHITEBOX COGNITIVE AI

LEARN

SENSE ACT

NEXT-BEST INSIGHT

1 INFER2 3

4

LIVE MIND

NEXT-BEST OFFER


